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Nobel Laureates

have total responsibility for revenue growth and customer
experience management and play a central role in the design and
implementation of related digital strategies within an organisation.
To keep pace, CMOs must understand new data sources, marketing
analytics and processes that are required to make sense of the rapidly
changing environment and drive performance and stakeholder value
strategies. Strategic marketing management is especially challenging
in emerging markets. On one hand, organisations operating in the
more developed metropolitan and urban areas must understand how
to develop and implement marketing strategies across increasingly
digitalised customer interfaces. On the other hand, the unparalleled
transition of an emerging consumer market comprising 2.7 billion
people around the world requires a more traditional approach to
marketing strategies.
To be successful, CMOs must be able to develop and implement
marketing strategies across these high levels of diversity, dynamics
and connectedness. The Master of Management in the field of Strategic
Marketing is designed to expose students to theories, principles,
models and techniques that are required for success as a CMO in this
rapidly evolving business environment.
We hope that you will be as excited about this programme as we are,
and we look forward to welcoming you to Wits Business School!

Dr Yvonne K Saini (PhD)
MM-SM Programme Director
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marketing
The Master of Management in the field of Strategic
Marketing is a two-year, part-time specialist degree.

WHO IS IT FOR?
Our Master of Management in the field of
Strategic Marketing is for postgraduate students
who want to convert their undergraduate degree
into a highly valuable WBS Master’s degree and
break into a career in marketing, as well as for
practicing marketers who want to advance their
careers armed with the knowledge they need to
confidently take on substantial projects using the
latest marketing science and thinking.

WHEN CAN I ENROL?
There is one intake per year:
• January intake (Part-time)

REQUIREMENTS
FOR ADMISSION

• 4 year degree or 3 years with
honours
• Two-four years’ work experience in
an appropriate field
• Mathematics and English: a level
of competence equivalent to the
requirements of the South African
matriculation is advisable
• Interview: candidates may also
be required to attend an interview
with WBS faculty to determine their
suitability for the programme.
• WBS Admissions Test is a
requirement, however applicants will
be asked to attend by invite.

Applications are strictly online. As the MM-SM is
a popular programme which receives hundreds
of applications, it is always best to apply as early
as possible to avoid disappointment.
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INNOVATION
TION
WHY WITS BUSINESS
SCHOOL?
Wits Business School is the Graduate School of
Business Administration at Wits University, part of the
Faculty of Commerce, Law and Management (CLM).
As one of the highest rated research universities
in the world, Wits has a rich history in human rights
advocacy and maintains a robust presence in South
Africa’s civil society. The university is in the vanguard
of a burgeoning and globally engaged Africa, one that
seeks solutions to challenges that impact not only
Africa, but the world.
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RESEARCH REPORT
The research report comprises almost 50%
of the total mark allocation of the Master of
Management in the field of Strategic Marketing
programme. It is the culmination of course work
and builds on the fundamentals of all the courses
attended.
Students are required to choose a suitable
marketing topic, and then develop it into a
research proposal. This proposal is evaluated
by a panel, after which the student works with
their supervisor to collect and analyse data and
present the results according to the guidelines
given in the Research Methodology course.

The Master’s in strategic marketing is a two
year part-time programme that is covered in
two parts. You will do in-depth course work
through a number of modules, followed by
a dissertation on a research topic of your
choice. The dissertation comprises 50% of
your mark and builds on everything you have
learned during the course.

The final research report is evaluated both
internally and externally in terms of its
contribution to scholarly knowledge, practical
application and research rigour.

CURRICULUM
CORE COURSES
Quarter 1

Strategic Marketing Management
Accounting & Finance

Applied Consumer Behaviour

Quarter 2

Advanced Strategic Marketing
Research Methods

Customer Strategic Marketing

Quarter 3

Research Theory and Design
Strategic Brand Management

Applied Services Marketing

Quarter 4

Integrated Marketing Communication

Digital Marketing
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PPLICATION PROCESS
• Only online applications are accepted. Complete an
online application at www.wbs.ac.za by clicking on Online
Applications on the top right-hand corner and follow
the links.
• Required documents at application stage are on the
Checklist.
• Should your application be successful, an amount
of R15 000 will be payable on acceptance. This
against the registration fee payable in your
first year.

Checklist
Online application form
Management Part III form
Letter of motivation
Copy of degree certificate
Copies of your academic transcripts
(for graduates of universities other than Wits)

Proof of English language proficiency
(for students who have not studied tertiary
level English)

Non-refundable application fee of R 200

MM-SM FEES

Fees for the MM-SM for 2022 are quoted as

R154 980*

* Subject to review in 2023

ENQUIRIES

+27 (0)861 000 927
wbs.marketing@wits.ac.za
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Spending time
in this learning
environment,
surrounded by
exceptional people,
will provide you with
the foundation for an
extraordinary life

WHAT IS THE WBS
CASE CENTRE?

TEACHING
EXCELLENCE

In line with the world’s leading
business schools, WBS has
its own Case Centre which
produces a collection of
fascinating, contextuallyrelevant and up-to-date
case studies every year. The
case method, pioneered by
Harvard Business School,
is widely recognised as the
most powerful learning tool
for management students.
WBS’s case studies tell
the stories of some of
continent’s most famous (and
infamous) business leaders
and organisations, giving
our students the unique
opportunity of playing the
decision-maker role in a
real-life business dilemma.

Apart from our fulltime faculty, we have a
number of visiting/adjunct
professors from other
business schools around
the world. Numerous guest
lecturers bring their upto-the-minute business or
industry knowledge into the
classroom.

PUBLIC
DIALOGUE,
DEBATE &
DISCUSSION
WBS hosts regular
public lectures and panel
discussions on issues
facing South Africa and
the rest of the continent.

There is no better time or
place for you to become
all that you want to be

experience

is missing in research-only and online programmes. The skills I learnt have increased my
confidence in my abilities as a brand or marketing manager, and doing my MM-SM at WBS
has been one of the best life decisions I have ever made.
Sanele Mgaga

The most challenging part of Master of Management in the field of
Strategic Marketing was balancing school and work commitments, but
the rigorous, practical sessions and thorough theoretical grounding
have really benefitted my career and made me a stronger, more
confident, and knowledgeable subject matter expert!
Rethabile Hoeane
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www.wbs.ac.za
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