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PROGRAMME OVERVIEW
The WBS Master of Management in the field of Innovation
Studies (MM Innovation Studies) is an interdisciplinary,
specialist programme that investigates innovation and
its impact on firm profitability and economic growth,
and how it can be shaped for the achievement of
broader societal goals.
The programme is designed for individuals with relevant
undergraduate degrees such as business, economic,
social sciences, natural sciences, engineering and
law who intend to pursue careers in specific areas of
innovation management or innovation policy in business,
academia, development institutions or other civil society
organisations.
It may also be attractive to mid-level career professionals
who are working with agencies or firms, and who may
be responsible for developing and executing innovation
strategies and programmes at the local, regional,
national or international levels. The programme draws on
disciplinary traditions in management, economics, public
policy, humanities, social science and natural sciences,
and provides the essential breadth of knowledge which
will enable graduates to skilfully engage in shaping
innovation both for increased competitiveness and for
socio-economic development.
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Innovation

an Imperative for the Global South
Long-term economic growth and development in the modern
every country, society – everyone of us. This is the “Schumpeterian”
perspective on innovation that has been adopted by the Master of
Management in the field of Innovation Studies programme. It also
recognise that any such technology-based developments need to
be simultaneously accompanied by appropriate business models,
organisational strategies and management frameworks, among
others, in order to have the desired kind of sustained impact in the
economy and on society.
In the last 50 years, the world has seen a dramatic increase in the
pace of science and technology-intensive innovation, not least fuelled
by the information and communication technologies sector. Within
the fields of science and technology policy, technology management,
and innovation studies, more generally, there is an acknowledged
need to understand and investigate innovation from the perspective
of firms in industrialising countries.
There is also a growing interest in identifying the role of such firms
in producing innovation outcomes that are beneficial for society in a
holistic manner.
But if countries are to be successful in meeting the challenge of
marketplace, they need – perhaps even more than industrialised
nations – sound national, regional, sectoral and firm-level innovation
strategies to stimulate economic growth and development. There is
an urgent need to build capacity to manage innovation policy,
strategy and practice.

In this context WBS has
established an active research
and teaching programme
in innovation studies that is
anchored on three main pillars:

1.

The systemic understanding of innovation as a social
system involving several actors who work together to ensure that

an invention or an idea is nurtured, make risky investments, and
organise the incentive structure so that the innovation imperatives
are actually implemented at all levels – the firm, the region or sector,
and the country.

2.

The management of innovation in an ecosystem where
new technology-based firms (NTBFs) are dominant and rely on
the direct support and enabling environment by the State and its
various organs at municipal, provincial or national levels.

3.

Corporate innovation, or innovation in more established
firms that seek to boost their competitiveness by identifying and

This will require a generation of innovation managers, scholars, and
business leaders who understand the drivers of innovation, and a
concern for equitable, human-centred development.
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The Master of Management (MM) in the field of Innovation Studies is a one-year full-time
on a block release basis to accommodate the needs of busy working professionals.

WHO IS IT FOR?

Approach to learning

The programme is designed for individuals with
relevant undergraduate degrees and/or mid-level
career professionals who intend to pursue careers
in innovation management or innovation policy in
business, academia or civil society organisations.

The programme draws on disciplinary traditions in management, economics, public policy, humanities, social science
and natural sciences, and provides the essential breadth of
knowledge which will enable graduates to skilfully engage in
shaping innovation both for increased competitiveness and
for socio-economic development.

CORE COURSES
1. SCIENCE, TECHNOLOGY, INNOVATION,
SUSTAINABILITY AND SOCIETY
Introducing the central propositions and intellectual foundations
of the programme, this course provides a historical account of
the role of science, technology and innovation in economic and
social development. Students are supplied with building blocks
with which to critically assess the role played by innovation,
and to better understand the possibilities for shaping and
constructing outcomes from innovation strategies and policies.
There is considerable emphasis on Global South-centred
theories of learning, capability building, and technological
upgrading as the cornerstones of innovation.

2. STRATEGIC MANAGEMENT OF INNOVATION
Focusing on the individual firm/company as an active agent
in innovation processes, issues such as strategic planning,
organisational learning, organisational culture and tools such
as R&D management and portfolio planning are introduced
as approaches to Securing and managing the benefits from
innovation expenditure. Here, the intellectual foundations are
organisational theory and strategic management, with an
emphasis on the understanding and investigation of Variation
in the ability of firms to manage innovation.

WORLD CLASS
TEACHING TEAM

3. RESEARCH METHODS IN INNOVATION POLICY AND
MANAGEMENT

The team involved in teaching the
programme include academics from
WBS, other faculties and schools
at Wits University, scholars from
other South African universities and
international partners. International
faculty members who regularly visit
WBS will also be invited to teach
sessions for the programme.

Introducing and reviewing innovative, state of- the-art and
rigorous research methods through a variety of social science
research approaches, techniques and tools. In addition to
more traditional methods, these may include practitioner-led
research, hypermedia ethnography, live case studies, new
software packages, and many more. The course is supplemented
by additional workshops and training in research-related skills.
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ELECTIVES
(Choose three)

Elective courses build on
concepts and ideas introduced
in the core courses.

ORGANISATIONAL DEVELOPMENT ISSUES IN INNOVATION
The scope of this advanced course is comprehensive, and draws from the following areas: organisation theory,
sociology of organisations, organisational behaviour, organisational learning and managing organisational
change. Building on the themes introduced in the Strategic Management of Innovation course, students
are provided with conceptual and practical frameworks for understanding the organisational dimensions of
managing innovation in the private sector and civil society, such as leadership, capability and mindsets of
organisations, vis-à-vis the cultural and structural dynamics in a given locale.

MANAGING INNOVATION AT THE FIRM LEVEL
INNOVATION POLICY IN DEVELOPING COUNTRIES: SPECIAL TOPICS
Approaching policy from a systems thinking viewpoint, this advanced treatment of innovation policy is primarily
from a systems of innovation perspective in which governance structures and the perspectives of the variety
of actors in the system are considered to be important. The course builds on the concepts introduced in the
core courses, with a focus on key transitions and dimensions of innovation policy, supporting the transition to
sustainability, inclusiveness, poverty alleviation and structural change in economies.

INNOVATION AND THE BIO-BASED ECONOMY
A bio-based economy is an economy which captures the latent value in biological processes and renewable
bioresources to produce improved health and sustainable growth and development (e.g. bio-mass technology).
In order to realise the benefits of the bio-based economy, public policy, investment and development of private
sector expertise are needed. In this course, students will be familiarised with biotechnology’s three major market
segments: agricultural, biomedical and industrial, examining the consequent management issues for business.

INNOVATION AND ENERGY SYSTEMS
Introducing theories and frameworks on innovation systems with a focus on low carbon energy technologies,
transition to low carbon economies, and developing energy policies, the course work will be broadly divided into
two areas: 1) the technological, economic and institutional aspects of energy systems and innovation, and 2) the
regulatory and energy policies promoting the transition to low carbon energy systems.

INNOVATION FOR SOCIAL PURPOSES
Reflecting the growing concern that innovation practice should include a greater focus on social concerns,
this course provides an advanced treatment of innovation for social purposes. Included are themes such as
the impact of innovation on inequality and inclusion, the role of end-user innovators in communities, and
democratising innovation. Students will understand the innovation dynamics related to concepts and terms
such as social innovation, inclusive innovation, reverse innovation, grassroots innovation, community innovation,
township innovation, rural innovation, innovation for development, and innovation at the base of the pyramid.

INNOVATION FOR GLOBAL SUSTAINABILITY: ISSUES AND PROSPECTS
Diminishing resources, compromised air and water quality, alarming rates of biological extinction and declining
biodiversity, and unfavourable changes in climate systems are urgent problems having a huge impact on
societies across the globe. Unsustainable development patterns not only increase greenhouse gas emissions
that worsen climate change but also increase vulnerability to the impacts of climate change. This course focuses
on the contribution that technology and innovation can make to the transition to models that promote truly
sustainable development.
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Exploring the strategic role of technology and innovation in the survival and success of firms (both SMMEs and
large firms), this advanced course focuses on the role of organisational strategy and decision making issues in
designing, selecting, and executing an innovation strategy that provides a sustainable competitive advantage.
Students will understand the technological and competitive landscape, incentives to innovate, alternative
commercialisation paths for new technology, ways to compete in the high-tech marketplace, resource allocation

INNOVATION IN THE MEDIA AND ICT SECTORS
The course will consider innovation dynamics and outcomes in possibly the most successfully innovative sector
in recent decades – media, and information and communication technologies (ICT). This has led to changes in
industrial structure, convergence of products, technologies, changes to supply and user dimensions, and the
development of new business models. These information and knowledge – intensive sectors are now important
sources of employment, economic output, and products and services in their own right, as well as having
emerged as 21st century enablers of productivity and competitiveness in a number of other sectors.

INNOVATION IN THE BUILT ENVIRONMENT
Human beings have throughout time, sought to satisfy the need for shelter going beyond that of shaping their
lived environments in ways that make their lives safer and more comfortable, productive and enjoyable. In this
process, people design and construct tools and products, modify and manipulate space, build structures, plan
and shape landscapes, cities and human settlements of various kinds, and manage regions and the earth.
This course provides an advanced treatment of innovation issues for this complex set of activities – the built
environment sector.

RESEARCH REPORT (50%)
Students will be expected to complete a research report, in which they demonstrate
the extent to which they have achieved the crucial learning outcomes from the
course-based aspects of the programme.
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PPLICATION PROCESS
• Only online applications are accepted.
Please go to www.wbs.ac.za and click on online applications on the
top right-hand corner.
• Please ensure that all information is correct and that you have
uploaded everything on the checklist.
• Should your application be successful, an amount of
R15 000 will be payable on acceptance. This amount is
non-refundable and will be o set against the registration
fee payable in your first year.

Checklist
Online application form

My expectations of the programme, being a
Masters, was that it would be largely academic
and theoretical. I was pleasantly surprised at
the practicality that balanced the theory. The
lecturers were excellent, patient and took time
to explain the concepts. I learnt a lot about
innovation and particularly how if fits into the
African context. The programme has allowed
me to have the courage to change careers, and
I am now employed by a leading management
consulting firm in advising corporates with their
innovation strategies.

Copies of Degree certificates
Academic transcripts in English
Reference Forms

REQUIREMENTS
FOR ADMISSION
• First degree and post-graduate studies (preferably
an honours degree but a first-class Bachelor’s
degree with a recognised and accredited postgraduate degree or diploma is also recognised).
• Post-university entrepreneurial or corporate
or informal business experience an advantage
but not a requirement.
• High levels of motivation, intellectual
curiosity and stamina.

Proof of English language proficiency
(For students who have not studied at tertiary
level in English)

Non-refundable application fee of R 200

Ntebogeng Mashilane

Study Permit if studying in South Africa for
more than 90 days, or Visitors’ Permit if
studying in South Africa for less than 90 days
Please Note: Evidence of post-secondary
quantitative ability is strongly desired

• Mathematics and English – a level
of above-average competence
equivalent to the requirements for
the SA matriculation certificate.

MM-IS FEES

Fees for the Master of Management in the field of
Innovation Studies for 202 are quoted as
* Subject to review in 202

*

• Evidence of post-secondary
quantitative ability is strongly
desired.
CV.
Motivation letter.

ENQUIRIES

+27 (0)861 000 927

wbs.marketing@wits.ac.za
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www.wbs.ac.za

WITS BUSINESS SCHOOL
The University of the Witwatersrand
2 St David’s Place | Parktown 2193
GPS coordinates: -26.1808 / 28.0369
PO Box 98 Wits 2050 Johannesburg
+27 (0) 11 717 3544

