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Businesses today are battling to understand how they can measure the contribution of digital 
marketing as part of their strategic business focus. Many companies are still actively working on 
the transformation of their digital marketing capabilities – less than 20% rate their digital 
communications, customer communications or performance improvement process at an 
advanced level. When asked about managing digital transformation, again just 20% of businesses 
had a transformation programme in place, with 33% planning to implement a programme, but 
without any real way to measure the impact on bottom line performance and shareholder value. 

Creating and Managing Digital Marketing Strategies is a practically-oriented short course to help 
turn digital marketing into a real return on marketing investment. It showcases the latest trends 
in global digital marketing, mobile marketing, search engine optimisation, social media types and 
customer relationship management.

You will learn the latest trends in digital and online marketing and develop an effective strategy for 
your organisation.

Do you want to sharpen your digital marketing skills in line with the latest trends in the South African and global 
online and digital space?  Do you want to create a digital marketing strategy that will boost your organisation’s 
value proposition and brand equity?

Who is it for?
Marketing managers, brand managers, sales managers, as well as any managers from other business 
disciplines with marketing responsibility.

How will you benefit?

Having an understanding of social media and other digital platforms will optimise your organisation’s 
market presence, enhance its brand equity and enable effective reputation management.

How will your organisation benefit?

Wits Business School Executive Education presents a four-day course on:

  Creating and    
    Managing 
Digital Marketing  
   Strategies



 

 

 

Experiential education opportunities such as the ones 
we deliver here at WBS, develop the skills, qualities and 
attributes required to lead organisations, grow and 
transform businesses and realise strategic objectives.

We have incorporated the best generative thinking methodologies from 
around the world into our programmes, providing an immersive education 
experience that teaches individuals to create, capture and deliver value 
now and into the future.
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 - Laurence Beder, Programme Director: 
Creating and Managing Digital Marketing Strategies

In addition to learning about mobile marketing, search engine 
optimisation strategies, content marketing, marketing with 
mobile apps, website assessment and social media, you will:

Create a digital marketing strategy
Set up a search engine optimisation strategy
Develop a CRM strategy
Be exposed to the latest digital marketing trends

          Our students appreciate that the Creating and Managing 
Digital Marketing Strategies course uses a practical and interactive 
case study format. The course provides them with an excellent 
toolkit to turn this area of marketing from a ‘hit and miss’ strategy 
into a real return on marketing investment. It has never been more 
important for companies to develop a digital marketing strategy 
which truly adds value and impacts the bottom line.

Course structure:
Four days, full-time.

Course Content:
Mobile marketing, search engine optimisation strategies,  
content marketing, marketing with mobile apps, website 
assessment, social media types and application efficacy, 
among other topics to be discussed
Learning is enhanced through interfacing digital 
platforms, and using interactive exercises and case studies 


