DETAILS OF DEGREE:

MODULAR & RESEARCH
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ENTREPRENEURSHIP THEORY AND PRACTICE

The course provides a solid foundation of entrepreneurship knowledge and emphasises the
entrepreneurial process as a way of building entrepreneurial skills in a start-up context. Real
case material unites entrepreneurship theory and practice. The course is designed to provide a
thoroughintroductionto the theoretical and practicalissues associated with entrepreneurship.
The entrepreneurial process is navigated both conceptually and practically to provide an
integrated approach to new venture creation. Candidates will also be able to identify sources
of entrepreneurial finance, assess the relevance of the practice of entrepreneurship to firms
and society, and illustrate key ideas of entrepreneurship with reference to empirical case
studies on entrepreneurship. Finally, the course allows for candidates to rigorously analyse
the potential of a new business opportunity.

CORPORATE ENTREPRENEURSHIP

The course identifies entrepreneurial behaviour in big business, and explores ways to facilitate
and sustain intrapreneurship in larger, more established firms. The course is designed to
provide a thorough introduction to issues associated with corporate entrepreneurship at the
firm level in a range of organisational contexts. Critical appreciation of the current debates
on ‘intrapreneurship’ as well as research evidence on the application of entrepreneurial
orientation, corporate strategy and corporate venturing are explored.

ENTERPRISE DEVELOPMENT

The course provides a detailed examination of policy frameworks for fostering
entrepreneurship, and provides an opportunity to learn and practice consulting and enhance
training skills in NVC. The key aim is to provide insight into the day-to-day activities and
problems of a small business consultant, policy-maker or advisor. The course, in developing
consultancy skills, also has career potential. It considers some of the main sources of market
failure confronting SMEs and focuses on both ‘hard’ and ‘soft’ policy initiatives that can be
used to overcome these failures. Societal conditions that support or block women and youth
entrepreneurship are examined.




GLOBAL ENTREPRENEURSHIP

The course reflects global themes and Global Entrepreneurship Monitor (GEM) analysis is
undertaken. The course is based on an international perspective of entrepreneurship with a
critical examination of the entrepreneur within the global economy. Candidates will develop
an understanding of the internationalisation practices of SMMEs. National and cultural
issues provide an international perspective in terms of strategies required to meet global
challenges. Candidates will have the opportunity to reflect upon, and critically, evaluate the
global economic concepts underpinning entrepreneurship.

SOCIAL ENTREPRENEURSHIP

The course is designed to provide a holistic understanding of issues associated with social
entrepreneurship which has direct relevance in terms of the current South African socio-
economic milieu. Skills and knowledge required to operate as a successful social entrepreneur
and attracting funds are discussed in the context of social dilemmas. Candidates will
appreciate the similarities and differences between profit and non-profit organisations.
Unique opportunities for social enterprises are examined, including the need for community
funding, NGOs, and philanthropy.

TECHNOLOGY AND HIGH GROWTH ENTREPRENEURSHIP

The course provides a comprehensive study on the nature of technology, innovation and high-
expectancy entrepreneurship and growth ventures. The fields of technology and innovation
provide a platform to understand how entrepreneurial ventures are able to achieve high
growth and improve competitiveness. Candidates critically evaluate and reflect on the key
factors required to embed technology in organisations of varying size and context. Technopreneurs
are identified as potential catalysts for an entrepreneurial economy. Candidates will formulate
and embed a‘techno-enterprise culture’ within an overall strategic framework.

BUSINESS FOR ECONOMICS

This course will give an overview of business and the economy. An analysis of consumer
demand and production costs in competitive environments will develop an understanding of
pricing strategies in the micro-economic environment.
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The domestic macro-economic environment will be assessed in terms of the economy and
fiscal and monetary policy. International trade and exchange rate policy and economic
growth and development within an international macro-economic environment will be
discussed. It includes an integrated, social scientific analysis of the global, African and South
African business environments.

BUSINESS ACCOUNTING AND FINANCE

This course will assist candidates to develop financial literacy as generalist users of accounting
information for the purposes of business decision making and control. On completion of the
module, the candidate should know basic terminology and concepts of finance and accounting
and should have successfully compiled a mental model of business dynamics based on
the numerical data available. In particular the candidate must know the characteristics of
financial success; and be able to identify situations where these may be absent by reference
to accounting and financial information.

RESEARCH THEORY AND DESIGN

The course is designed to build research skills for Masters level students. Students will learn to
conceptualise and justify their research, identifying current gaps in knowledge that they aim
to address. They will situate and frame their work within the broader theoretical context of
existing academic literature. Students will be able formulate research problems and questions
thathoneinaccurately ontheissuesto beinvestigated, and align their research design strategy
with these issues, including the selection and/ or design of appropriate data gathering and
analysis methods. This will take a wide range of qualitative, quantitative and mixed methods
approaches into account. A detailed working knowledge of these methodologies should be
demonstrated on completion. By the end of the course they will have produced a research
proposal that meets the CHE criteria for Masters level research.

RESEARCH METHODOLOGY

In this course students are exposed to the understanding of the scientific method of research.
Quantitative approaches to research are explained and various methods of research design
and analysis explored. Students are given practical guidance in the writing of their research
proposals and their research reports.




DECISION SCIENCE

This course is designed to broaden and deepen the student’s understanding of the analytical
techniques used to solve business problems in management situations. Students learn to
apply statistical theory by means of software packages, where appropriate, to problems
involving correlation and regression and forecasting. It is a practical course and on completion
the student should be able to use or to supervise the use of the techniques covered.

RESEARCH REPORT

The culmination of the course work and building on the fundamentals of all the courses
attended, candidates are required to submit an entrepreneurship focused research report.

Initially a research proposal will need to be defended at a research colloquium, where a panel
of experts both academic and practitioner will evaluate the merits of the research proposal.
Once approved the student is allocated a supervisor and allowed to continue with his/ her
full research report in line with strict criteria. The final research report will be evaluated in
terms of its contribution to scholarly knowledge, practical application and its socio-economic
developmental potential.

RESEARCH IN ENTREPRENEURSHIP

Noting that the body of entrepreneurship research is eclectic, stratified and divergent,
research topics in entrepreneurship rely on a multidisciplinary approach, and research is
encouraged which will contribute to the empirical and theoretical development of this field.
Guidance will be provided to ensure that each proposed research report focuses on delivering
a deep understanding in areas crucial for entrepreneurial capacity building and venture
performance. All research will aim at creating a systematic approach to understanding the
various aspects of entrepreneurship. Research topics should reflect a specialised knowledge-
base in entrepreneurship, where the blend of theoretical and empirical evidence collectively
demonstrates the convergence of thinking on a particular theme, and where calls for research
have been made.
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Research topics may be focused along any topic where entrepreneurship is at the core, and
may include some of the following tracks:

Formulating metrics to create and improve entrepreneurial activity regionally
Unpacking institutional and cultural constraints on entrepreneurship
+ Measuring and surveying high-growth ventures, with emphasis on job-growth as key criteria
- Measuring nascent entrepreneurial activity across several African countries
+ ldentifying and researching best-practices in education and training for potential and
existing entrepreneurs
« Researching critical aspects of corporate entrepreneurship, social entrepreneurship,
technopreneurship, and global entrepreneurship

TEACHING PHILOSOPHY

A pedagogical approach is used which incorporates teaching with live case studies developed
by the WBS case centre. Today WBS has a team of case writers who work with academics to
produce cases of the highest standard. Its growing collection of cases is being used not only
in WBS classrooms, but also in other South African and international universities and business
schools. Its collection includes cases on companies as diverse as AngloGold, SABMiller,
Nando’s, Discovery, Harley Davidson, Avis, Young Designer’s Emporium and Capitec Bank.

The cases cover all areas of entrepreneurship, including strategy, venture design and
development, innovation, internationalisation, operational and human resource issues, and
are highly regarded for the quality of learning that they generate.

As the only business school in South Africa to have a dedicated case centre, WBS is committed
to producing top quality South African case studies that students will remember and be able
to draw from long after they have left the school.

Students will be able to engage in outreach activities with the Centre for Entrepreneurship
(CfE), situated at WBS. The level of on-going relations — and access — to competences and
resources outside university walls, will be facilitated through the CfE. This provides students
the opportunity to access guidance and counselling in realising business opportunities. The
scope of the CfE networks will allow students to test their new NVC capability. Students will
be able to access, via the CfE and Wits enterprises, help with Intellectual Property Rights in
terms of advice on patents, licenses, copyrights, trademarks, possible co-operation with an
incubator, alumni network, access to experienced practitioners, access to venture capitalists,
as well as mentorship participation.
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This section contains important information - please read it carefully. All information was
correct at the time of writing but may change without notice.

Applications to the MM ENVC are processed through the Faculty of Commerce, Law and
Management.

Enquiries regarding the status of your application may be addressed to the Wits Business
School Academic Enquiries Office on telephone number +27 (0)11 717-3553.

REQUIREMENTS

« First degree (preferably an Honours degree, but a first-class Bachelors degree from any
discipline is recognised)

« Post-university experience - it is an advantage, but not a requirement
« Acceptable WBS psychometric test score

« Mathematics - a level of competence equivalent to the requirements of the SA
Matriculation certificate is advisable




APPLY?

Ensure that applications and documents are submitted timeously. Applications for the
MM ENVC open on the 01 May 2011 till the 30 September 2011. Late applications will be
scheduled for the following year of study.

The Wits Business School Academic Enquiries Office is unable to obtain missing documents
on an applicant’s behalf.

ADMISSION REQUIREMENTS

Please ensure that all information given is correct, that you have included everything required
on the checklist below and that you have signed the form. In order to be considered by
the Admissions Committee, your application form and the other required documentation
(including the transcript and referees’ reports) must reach the Wits Business School Academic
Enquiries Office no later than 30 September 2011 for all MM ENVC programmes. Applications
should be typewritten if possible.

ACADEMICTRANSCRIPT

Information is given in the General Information booklet but please note: Wits undergraduates
do not need to submit a transcript.

Graduates from other universities must submit an original or certified copy of their academic
transcript. The transcript must include a complete list of all subjects taken for a degree,
including any courses that were failed. A degree certificate is NOT a transcript. Documents
not in English must be accompanied by a sworn translation. Graduates from certain UK
universities may not be able to supply a full transcript. An applicant in this position should
obtain a ‘confirmation of class of degree’ certificate (a green form) from the Faculty Office
and forward the completed form to the Faculty Office. All the above documentation must be
received by the Wits Business School Academic Enquiries Office before the closing date for
applications.




CHECKLIST FOR APPLICATION

+ Application Form
Motivational Letter
Current Curriculum Vitae

« Reference Forms
Academic Transcript
Application Fee for non-South Africans

« Admission Testing Results
Two photographs must be submitted together with your application form. The photographs
must be recent, in black and white, 5,5 cm high x 4 cm wide (passport size), full face and
taken against a plain background. Please print your name clearly on the back of the
photographs.
Admission Test

Applicants who have written the Admission Tests within the past two years and applicants
who are registered test users, may apply for exemption from writing the tests. Applicants
are requested to read the information on the pink sheet with care and to clarify with the
Admissions Test Manager, Tel. (011) 717-3130, any points that are not fully understood.

Queries and Application Process: Academic Office at WBS: MMENVC Programme Manager,
Telephone: +27 (0)11 717 3142.

Detailed information will be found in the Fees Booklet, which is given to students when they
register. Please contact the Faculty Office for further details.
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This has been called the golden age of entrepreneurship. The acceptance and recognition
that demand for entrepreneurship research and teaching is outstripping supply resonates
with 21st century global economic conditions, where entrepreneurship is a vital skill for any
individual to add to their repertoire of abilities.

Few if any of the early advocates of entrepreneurship education predicted the great swarm
of universities that now embrace and promote this discipline. Present and growing academic
departments, hybrid departments, centres, chairs, institutes and even encompassing schools
now focus on entrepreneurship. Through a complete educational infrastructure, the growth
of entrepreneurship courses and scholarly research has increased spectacularly worldwide.
Entrepreneurial education is growing fast not only in the US, UK and Europe but also in South
Africa, Australia, New Zealand, Japan, Canada, China, India and Brazil, with the number of
schools in the hundreds, and dozens of programmes offered by top business schools.

Leading scholars put it succinctly when they say “there are too many academics, too much
established infrastructure and too much demand from students, firms and governments to
let entrepreneurship fall into disuse or disarray”.

Entrepreneurship is one of those disciplines that attract specialists from such a wide range
of academic fields that the assimilation and integration of entrepreneurship into these
disciplines is a unique phenomenon. Entrepreneurship is an applied science and what makes
a theory interesting are its implications; the ‘interesting’ determines the truth not the other
way around, says Professor Boris Urban the programme director of the MM ENVC degree.
He has more than 30 years academic and professional experience in business, where he has
practiced, taught and researched strategy, organisational behaviour and entrepreneurship.
Since 2009 Boris has held the Chair in Entrepreneurship (Lamberti Foundation) at the WBS.
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Prof. Urban mentions that entrepreneurship is highly relevant to South Africa and also features
in African societies. Although Africa is largely characterised as a collectivist nation, there is a
school of thought that believes that capitalism was practiced in Africalong before colonization.
Prof Urban continues to research in this field and develop innovative programmes in an effort
to carry on addressing the many challenges in emerging economies.

Prof. Urban has many scholarly peer reviewed publications in leading journals, including ISI
and Financial Times Top 20 ranked journals. He has presented several papers at international
conferences and won best paper awards. He is the series editor and author of ‘Perspectives in
Entrepreneurship: a Research Companion’ published by Springer Books internationally and
Pearson Publishers. He is also co-author of ‘Entrepreneurship Theory and Practice’ published
by Oxford University Press. Boris serves on many editorial boards, including the Journal of
Social Entrepreneurship (Oxford), Journal of Small Business Management, Journal of Social
Business and numerous other local journals.

Prof. Urban is a National Research Foundation rated researcher.”My research’, he says, “indicates
that it is important to acknowledge that it is not the number of entrepreneurs which exist in a
country that matters, butratherthe quality of high-growth entrepreneurial activity as measured
by growth and developmental expectations. Currently in South Africa in the rhetorical free
for all, the entrepreneur has simply disappeared into the market versus government debate.
However entrepreneurs in emerging economies are neither irrelevant nor powerless”. Prof
Urban says the challenge for entrepreneurs is to find ways to start ventures that can exploit
opportunities and climb the value-add ladder, allowing for sustainable high-growth ventures
which in turn contribute to the development of the economy.




WITS BUSINESS SCHOOL, UNIVERSITY OF THE WITWATERSRAND
2 St. David’s Place, Parktown, Johannesburg, South Africa,
Call Centre: 0861 000 (WBS) 927, Website: www.wbs.ac.za
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